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Stereotypes would have us believe that teens are self-obsessed fame seekers.
In reality, most care more about interacting with friends, role models, and likeminded people.

FRIENDS ARE MORE IMPORTANT THAN INSTAFAME

YOUTH CARE 
MOST ABOUT 
INTERACTING 
WITH FRIENDS 
ON INSTAGRAM

YOUNGER TEENS ARE MORE LIKELY TO MAKE 
NEW FRIENDS, INCLUDING “PRE-FRIENDING”

16%28%I have developed 
new friendships.

13 to 17 18 to 24

I have a broader 
group of friends. 13%20%

Friending someone online 
who you want to meet IRL

“PEEK INTO THE LIVES OF 
PEOPLE [THEY] ADMIRE.”   

16%28%
of 13 to 17 of 18 to 24

Desired 
Interactions 

on Instagram
13 to17 18 to 24

MY FRIENDS

CLASSMATES

MY FAMILY

PEOPLE I ADMIRE

PEOPLE WITH
SHARED INTEREST

NEW FOLLOWERS

76% 80%

ACQUAINTANCES I’D LIKE
TO GET TO KNOW BETTER

PEOPLE I DON’T KNOW 
BUT HOPE TO MEET

20406080100% 20 40 60 80 100%

51% 42%

36% 53%

42% 44%

35% 38%

26% 21%

22% 18%

20% 18%

ONLY A 
MINORITY 
CARE ABOUT
INSTAFAME

I care about interacting with new followers

Likes/followers improve my social status

I influence a broader community

I use hashtags to gain a lot of views/followers

18%
13 to 17 18 to 24

14%
9%

12%

20%
18%
10%

8%

Young instagrammers are attracted to art-directed authenticity.
AUTHENTICITY IN THE AGE OF INSTAGRAM 

YOUNGER TEENS ARE MORE LIKELY TO 
USE ADDITIONAL TOOLS & APPLICATIONS

60%39%I use the filters in Instagram

13 to 17 18 to 24

I edit photos on another 
app/software 25%36%

11%
19%

22%

16% 7%
22%24%

9%

38%34%

13 to 17 18 to 24

JUST SNAP 
QUICKLY

MOST POST 
STYLED YET 

NATURAL-LOOKING 
PHOTOS

WELL-STYLED YET 
AUTHENTIC LOOKING

POLISHED & 
PROFESSIONALNO 

THOUGHTS

Type of Photos Posted Most Often

BEHIND THE SCENES,  
IMAGE-CRAFTING 
BEHAVIORS ARE 
THE NORM

14% 20%

Instagramming 
Involves 

Interuptions
13 to17 18 to 24

TAKE MULTIPLE SHOTS
TO GET THE RIGHT PHOTO

THINK ABOUT LIGHTING

STYLE MYSELF / FIX MY 
APPEARANCE JUST BEFOREHAND

STOP WHAT I’M DOING 
TO TAKE A GREAT SHOT

REARRANGE / ADJUST OBJECT 
OR THE ENVIRONMENT

ASK PEOPLE AROUND ME TO HELP

56% 53%

MAKE SURE OTHER PEOPLE 
AREN’T WATCHING

IMPORT SOME IMAGE 
THAT I DON’T TAKE MYSELF

20406080% 20 40 60 80%

40% 35%

34% 33%

28% 31%

24% 24%

15% 11%

17% 10%YOUNGER TEENS APPEAR TO BE 
MORE SELF-CONSCIOUS

14%23%I ask other people’s 
opinion before I post

13 to 17 18 to 24

I style myself at the start 
of my day so I’m ready 11%23%

16%23%I leave my camera phone 
in selfie mode

25%34%I try different poses / 
know what poses work

I avoid using Instagram filters 21%32%
I shoot on a camera other 
than my phone 9%14%
I use a tool like a tripod or a 
selfie stick 4%10%

Who They 
Allow to 

Follow Them
13 to17 18 to 24

MY FRIENDS

MY CLASSMATES

RANDOM PEOPLE
I DON’T KNOW

MY ACQUAINTANCES

MY SIBLINGS

MY FANS

88% 92%

MY COLLEAGES

MY MOM

20406080100% 20 40 60 80 100%

74% 64%

64% 59%

49% 62%

51% 59%

18% 38%

21% 27%

20% 19%

MY CUSTOMERS

BUSINESSES / BRANDS

MY DAD

9% 21%

14% 12%

3% 9%

Young Instagrammers use Instagram in a personal way and value their privacy.
YOUTH GET SMART ABOUT PRIVACY 

TEENS TEND TO KEEP 
ACCOUNT SECRET
FROM PARENTS &
POTENTIAL EMPLOYERS

MAINTAIN 
PRIVATE 
PROFILES

40%
of 13 to 24

—MORE THAN OLDER USERS*

*Analysis by Optical Cortex found 28% of 
Instagram accounts were set to private.

NEARLY
3 IN 4 HAVE 
HAD A 
NEGATIVE 
EXPERIENCE 
SUCH AS 
BULLYING

13 to 17 18 to 24

I felt insecure

I have felt left out

I had people tag me in photos I don’t like

I have felt like I always had to be on point

24%
19%
13%
13%

24%
24%
20%
16%

I have felt embarrased

I’ve worried that posts could affect my future

I have experienced bullying

I’ve gotten in trouble with my parents/authorities

10%
8%
4%
4%

17%
10%
13%
8%

13 to17
63%SELFIES / MYSELF

48%EXCITING ACTIVITIES

46%DAILY LIFE

39%THROWBACKS

37%MY PETS

37%ACCOMPLISHMENTS

36%SOCIAL OUTINGS

30%ATHLETIC ACTIVITY

29%FUNNY OBSERVATIONS

28%TRAVEL

25%FOOD OR DRINNK

24%LANDSCAPES / CITYSCAPES

18 to 24
56%DAILY LIFE

52%MY PETS

51%SOCIAL OUTINGS

49%FOOD OR DRINNK

48%SELFIES / MYSELF

46%TRAVEL

42%THROWBACKS

41%EXCITING ACTIVITIES

38%LANDSCAPES / CITYSCAPES

37%FUNNY OBSERVATIONS

31%ACCOMPLISHMENTS

25%ATHLETIC ACTIVITY

YOUNG INSTAGRAMMERS 
SHARE A LOT OF VERY 
PERSONAL INFORMATION.
For teens, the majority of posts are 
“selfies/myself” and images of “daily life.”

TEENS ARE LESS LIKELY 
TO USE HASHTAGS OR 
SHARE INSTAGRAM POSTS 
ON OTHER SOCIAL MEDIA

13 to 17 18 to 24
I don’t really 
use them 31%42%

35%27%I generally 
use a few

Hashtag Frequency

Crosspost to Other Social Media
13 to17 18 to 24

20

40

60

80

100%
9%

13%

14%

17%

13%

13%

21%

9%
3%

14%

13%

26%

6%

34%

RARELY
30% OF THE TIME

VERY RARELY
10% OF THE TIME

NEVER

SOMETIMES
50% OF THE TIME

ALWAYS

OFTEN
50% OF THE TIME

VERY OFTEN
50% OF THE TIME

13 TO 17 YEAR-OLDS ARE LESS LIKELY
TO CROSSPOST TO OTHER SOCIAL MEDIA

TEENS USE INSTAGRAM PRIMARILY FOR SOCIAL INTERACTION 
It has become “Facebook without the clutter.” 
As one user states, due to throwbacks, her account 
features “my entire life—baby to my current age.” 

They look to Instagram content for entertainment, emotional regulation, and enrichment.
YOUTH SEEK POSITIVE INFLUENCE ON INSTAGRAM

TOP REASONS INCLUDE
FUN & ESCAPING BOREDOM

WHO DO THEY LOOK TO?
MOSTLY, IT’S THEIR FRIENDS, 
AND PEOPLE THEY ADMIRE. 

83%75%I follow my
friends.

13 to 17 18 to 24

I follow people
I admire. 48%50%

CELEBRITIES ARE IMPORTANT
—AND THE KARDASHIANS COULD 
BE A CATEGORY UNTO THEMSELVES

13 to 17 18 to 24

Instagram’s Role In Their Lives13 to17 18 to 24

IT’S FUN TO USE

IT GIVES ME AN ESCAPE FROM BOREDOM

LIKES & COMMENTS MAKE ME HAPPY

I LIKE TO DOCUMENT & REFLECT ON MY LIFE

IT MAKES ME FEEL GOOD ABOUT MYSELF

IT ENCOURAGES ME TO LIVE A FULL LIFE 

67% 72%

IT HELPS ME APPRECIATE THE LITTLE THINGS

IT INSPIRES ME TO PURSUE MY INTERESTS

20406080100% 20 40 60 80 100%

47% 50%

43% 36%

28% 46%

30% 28%

27% 30%

22% 30%

21% 24%

IT HELPS ME FEEL GRATEFUL ABOUT MY LIFE18% 20%

Instagram also promotes 
positivity through:
 affirmation & uplifting content
 promoting positive self image
 gratitude 
 optimism

Accounts They Follow

A minority are following 
businesses.

But they’re also inspired by 
creators & achievers, and accounts 
related to their interests. 

HOW ABOUT BRANDS?

Celebrities

Musicians

Actors

49%
44%
37%
32%

46%
41%
37%
36%

32%30%

Photographers

Comedians

Artists

17%21%

Athletes

Models

Fashion Designers

14%19%Stylists

17%13%Activists

34%31%

28%33%
29% 26%

“...seeing my friends and 
family happy, that inspires 
me. It motivates me to keep 
going every single day.”

“I've had some laughs 
when I was feeling down.”

“National Geographic inspires 
me to be cultured and travel to 
all the beautiful places the 
world has to offer.”

I think that Nev Shulman's account (star of 
Catfish on MTV) inspires me. He is a great 
photographer and captures tons of cool city 
scenes. He inspires me to see the world.”

20%22%Retail
Stores

13 to 17 18 to 24

17%21%Large
Brands

13 to 17 18 to 24

19%19%Small
Brands

13 to 17 18 to 24

Instagram plays a major part in youth social interaction, identity negotiation, and media consumption; it has become the single largest social media platform in 
terms of teen engagement in 2015. Millennial+ surveyed active U.S. users ages 13 to 24 (n=485) in May 2015 to identify fine-grained attitudes, behaviors, and 
motivations and to help brands develop smart strategies for the platform. This infographic is part of a series. To learn more, contact info@millennialplus.com.
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